1. |HacioB Ha HaCTaBHUOT MPEIMET E-Ousnuc
E-business

2. Kox UT-1-04

3.  |Cryaucka nporpama WuTepHer TexHonoruu, IlamerHu nosp3anu cucreMu

4.  |OpranuzaTop Ha cryauckara®akynTer 3a UHGOPMATHUKU HAyKU U KOMIIYTEPCKO
porpamMa (enuHuLa, OJIHOCHOMH>KEHEPCTBO
MHCTUTYT, KaTeapa, OJ1e1)

©.  |CreneH (1IpB, BTOpP, TPET LUKITYC) BTOP LIUKIIYC

6. |AkageMmckaroguHa / cemecrap 7. bpoj Ha EKTC xpenutn
5 / 3uMCKH / 3a00JDKUTEIEH 6

8. [HacraBHHK pod. n-p. Jumurap Tpajanos, BoHp. pod. a-p [ome

IApMEHCKH

9. [IpenycnoBu 3a 3amnuilyBamke Ha
PEIMETOT

10. [[denu Ha mpeaMeTHaTa mporpama (KOMIETEHITUHN):
[To 3aBpuIyBameTO HAa KYpPCOT C€ OYEKyBa CTYIEHTOT I'l pa3dupa e-omsHuc moxaenute. a ru
pa3bupa npuA0OUBKHUTE 3a KOMIIAHUUTE 0] e-Ou3HucoT. [la 3Hae ga Kpeupa OU3HUC MJIaHOBY|
3a e-koMepuyja. [la ru mpuMeHyBa TEXHOJIIOTUUTE 3a €-OMu3HHUC.

11. |CoxapxuHa Ha peAMETHATa nporpama:
Mopenu u koH1enTH 3a e-busunnc: I'maBan Business-to-Consumer (B2C) 6usznuc momenm,
['maBau Business-t0-Business (B2B) Owusnuc Monenu. busHuHC Momenu BO HampeaHUTE
oOmnactu 3a e-Komepnuja. Curemu 3a on-line minakamwe. CurypHocT kaj e-busznucor. Onling|
nponax0a u cepsucH. Online conpxxuau u MenuyMu. CollMjaHU MPEXKH, ayKIIUH U TOPTAJIH.
KonabopatuBHa komepiuja. ETHUkM, couMjadHM M TOJUTHYKM acnekTH Ha E-Ou3Hucor.
busnuc mian: OU3nOMINTH aHamu3u. AHanM3a Ha UHAYCTpHUjaTa. AHanu3a Ha nazapot. [1nan
3a MapkeTuHr. Tum 3a ympaByBamwe. OmeparnvoHeH IulaH. OUHAHCHCKM TNPOEKLHUH.
[Tpe3eHTanuja Ha OU3HUC MJIAHOT.

12. Meronu Ha y4eHe:
[IpenaBama moapKaHu CO MPE3EHTALUH NPEKY CJ1ajJ0BH, HHTEPAKTUBHU NIpe/laBamba, BexOu
(kopucTeme Ha onpemMa U COPTBEpCKH MaKeTH), TUMCKa paboTa, IpUMep ClIy4au, MOKaHETH
FOCTH TpefaBayl, caMOCTOjHa M3paboTKa M oJ0paHa Ha MPOEKTHA 3a/Ja4a M CEeMMHApCKa|
paboTa, yuerwe BO eJIEKTPOHCKO ONKPYXKYBambe (GOpyMH, KOHCYITAIIH).

13. BkymneH pacmosioxuB GOHJ Ha BpeMe 6 ECTS x 30 yaca = 180 vaca

14. |Pacnpenen6ba Ha pacoyoKUBOTO BpeMe 45+ 15+ 50+ 30+ 40 =180 yaca

15. |®opmu Ha HactaBHUTEe akTUBHOCTH  [15.1. [IpenaBama- TeopeTcka 45 yacoBU

HacTaBa




15.2. Bexou (maboparopucku, 15 gacoBu
AyJUTOPUCKH), CEMHUHAPH,
TUMCKa paboTa
16. [lpyru ¢popmMu Ha aKTUBHOCTH 16.1. [IpoexTHH 3a1aun 50 yacoBu
16.2. (CamocTOjHM 331241 30 gacoBu
16.3. |/lomamnHo y4eme 40 yacoBu
17. |HauuH Ha OLIEHYBamb€
17.1. TectoBu 45 6onoBHU
17.2. Cemunapcka pabota/ mpoekT ( Mpe3eHTanuja: mucMeHa u| 45 6010BU
CHA)
17.3. |AKTUBHOCTH U YYCHE 10 bonoBu
17.4. 3aBpiiieH UCIIUAT 0010BU
18. [Kpurepuymm 3a omeHyBame (060m0Bu/jH0 50 6012 5 (mer) (F)
OIICHKA) o 51 no 60 6ona 6 (1rect) (E)
o 61 no 70 6ona 7 (cenym) (D)
o 71 no 80 6ona 8 (ocym) (C)
on 81 1o 90 6ona 9 (neser) (B)
o191 no 100 6ona 10 (mecer) (A)
19. |YcioB 3a MOTHUC ¥ MOJarame Ha 3aBPIICH| peaTH3UPAHA aKTUBHOCTH
WCIIHUT
20. |Ja3uk Ha KOj ce M3BeAyBa HACTaBaTa MaKEJIOHCKHU ¥ aHTJIUCKH
21. Merox Ha cleieme Ha KBAIMTETOT Ha MEXaHM3aM Ha MHTEpHA eBallyallfja U aHKEeTU
HacTaBaTa
22. [lureparypa
22.1. [3ajomxuTenHa IUTepaTypa

Pen.6p. Astop

Hacmos

N3naBau

I'omuaa

1 Kenneth
Laudon,

C.
Carol

Guercio Traver

E-Commerce Pearson
2017,

Edition

13th

2017

Education

2 Bruce Barringer

Preparing Pearson
Effective
Business
An
Entrepreneurial
Approach  (2nd

Edition)

Plans:

2014

Education

3 Dave Chaffey

Digital Business Pearson
& E-Commerce
Management, 6th
ed. Strategy
Implementation

& Practice

2014

Education




22.2.

JlononHuTeNHa IuTEepaTypa

Pen. 6poj

IABTOD

Hacmos

3naBau

"oqnHa




